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2021 Honors

Recognized in Newsweek’s
America’s Most Responsible
Companies for the second
consecutive year

Recognized as one of America’s
100 Most JUST Companies by

Forbes and JUST Capital for the

third consecutive year

Ranked #19 on the 2021
Barron’s 100 Most Sustainable
Companies List

TOMMY HILFIGER ranked #5

in Vogue Business Index,

ESG category, for sustainability
efforts across the business

Ranked #3 on KnowTheChain
benchmark for standards and
practices that address supply

chain worker well-being

Ranked #7 on Fashion
Transparency Index 2021

Ranked in Leading category
on Textile Exchange’s Material
Change Index for the second
consecutive year

Ranked #7 in the World
Benchmarking Alliance’s
first-ever Gender Benchmark for
driving gender equality

Received 100% on Human Rights
Campaign’s 2021 Corporate Equality
Index for LGBTQIA+ workplace equality
for the fifth consecutive year

Ranked #4 on Fast Company’s
Best Workplaces for Innovators List

Ranked #9 on the Fortune magazine
Measure Up list of the 20 most
progressive companies for inclusion
and diversity

Named one of the Best Workplaces in
Retail by Fortune magazine

Certified as a Great Place to Work
U.S. for the third consecutive year

PVH CORP. / 2021 CORPORATE RESPONSIBILITY REPORT
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“The responsibility to create “Fashion is no stranger to
a future of fashion that we reinvention — the creative spirit
can all look forward to is In that underpins our industry Is
our hands.” the driving force that pushes
S e e s Ty M T us 1o innovate for a more
sustainable future.”

Aksel Parmaksiz
SVP, Sustainable Business Transformation, Calvin Klein Global/PVH Americas
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About This Report

The PVH Corporate Responsibility (CR) Report provides
information and performance data on operations during PVH
Corp.’'s 2021 fiscal year (February 1, 2021 to January 30,
2022), unless otherwise indicated.

We continually aim to adapt and respond to the evolving
environmental, social and governance disclosure landscape,
while working to carry out our long-term commitments.
Developed in collaboration with teams across PVH, supply
chain stakeholders from our sourcing countries and innovators
who have helped bring our strategy to life, this report reflects
our aim to expand our data transparency and respond to the
needs of stakeholders across our business, industry and
beyond. It is a resource for assessing our progress across
each of our CR targets and indicators along with our Inclusion
& Diversity commitments.

The report also acknowledges the hard work that lies ahead
to fulfill our commitments, to drive the necessary industry

changes needed to make broader impacts and to continually
improve on our disclosures around progress and challenges.

We report in alignment with the:

+ United Nations Guiding Principles (UNGP)

-+ Ten Principles of the United Nations Global Compact (UNGC)
+ United Nations Sustainable Development Goals (UN SDGs)

- Task Force on Climate-related Financial Disclosures
(TCFD) Standards

- Sustainability Accounting Standards Board (SASB) Standards
- Global Reporting Initiative (GRI) Standards

Key resources and public statements, as well as details
surrounding governance and policies, can be found in the
Reference section on page 68 and at pvh.com/responsibility/
resources.

Questions, comments or feedback regarding this report or our
Forward Fashion strategy are welcome; please direct them to
cr@pvh.com.

We have not obtained external assurance for this report. In
2022, we will begin assessing our readiness for external
assurance in alignment with our commitment to increase
transparency year after year.

PVH CORP. / 2021 CORPORATE RESPONSIBILITY REPORT
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About PVH

PVH is the growth platform for
Calvin Klein and TOMMY HILFIGER.
Through driving brand strength
and relevance, we are connecting
our global, iconic brands closer to
where the consumer is going than
ever before, today and with future
generations. Guided by our values
and enabled by our scale and
global reach, we are driving fashion
forward for good, as one team
with one vision and one plan.
That’s the Power of Us. That’s

the Power of PVH.

PVH CORP. /

2021 CORPORATE RESPONSIBILITY REPORT
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“The core of our PVH+ Plan is
to win with the consumer in
a way that is aligned with our
company purpose to power
brands that drive fashion
forward for good.”

A Note From Our CEO

Looking back on my first year as CEO,

2021 was a year in which we continued to
successfully navigate the COVID-19 pandemic
while driving toward an accelerated recovery
to position PVH to win with the consumer and
deliver sustainable, profitable, long-term growth.

While the operating environment around us
changed dramatically due to the pandemic,
our commitment to move our business and
the fashion industry toward a more innovative
and responsible future did not. Forward
Fashion, our global corporate responsibility
strategy, continues to be our roadmap for
reaching our time-bound commitments in the
critical areas of climate change, sustainability
and human rights.

We also introduced our Inclusion & Diversity
commitments, nine specific targets in

the pillars of Workplace, Marketplace and
Community. These commitments reflect our
belief in doing what’s right for our associates,
consumers and communities at large.

As a leader in the fashion industry, we know
that our voice can make an impact by being
proactive and vocal in calls for racial justice
and equity, and by raising awareness and
finding solutions with peers to create equity
and access for all.

Earlier this year, we launched our PVH+ Plan,
a multi-year growth plan for unlocking the
full potential of our two global iconic

brands, Calvin Klein and TOMMY HILFIGER,
by connecting them closer to where the
consumer is going than at any time before
and, importantly, doing so in alignment with
our company purpose: to power brands that
drive fashion forward for good.

A critical part of achieving the PVH+ Plan will
be investing in and integrating this purpose
into how we work and how we connect with
consumers. This is also a business imperative
— driving fashion forward for good is in line
with the expectations of our consumers, our
associates and the communities where we
live and work.

While we have made great progress, we know
there is still much work to be done. With our
multi-year growth plan in place, combined

with the passion and drive of our associates,
we look forward to continuing to contribute
meaningfully to creating the future we want —
as individuals and society.

Stefan Larsson
Chief Executive Officer, PVH Corp.

1881
established

1920
listed for trading on
New York Stock Exchange

5
brands

31K
associates globally

6K+
retail locations

54
corporate offices

1K+
factories

40+
countries in which
we operate

15
Forward Fashion targets

PVH CORP. / 2021 CORPORATE RESPONSIBILITY REPORT
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“To truly drive progress, we
must embed sustainability
across our business, make
required investments against
our commitments and
effectively collaborate with
all stakeholders.”

A Note From Our CSO

In 2021, we made continued progress on

our Forward Fashion corporate responsibility
strategy and reaffirmed our commitment to
drive fashion forward for good, while facing the
backdrop of ongoing geopolitical and economic
challenges. The year grounded us in the
urgency to bring our organization, peers and
partners together to create meaningful change
for the near- and far-term.

We launched Forward Fashion three years
ago to create a new level of ambition and
transparency for sustainable business. Our
2021 Corporate Responsibility Report reflects
the actions we've taken over the last year

to drive progress toward our targets, and
showcases our continued commitment to
transparency as we enhance our capability to
report increasingly more data on social and
environmental impacts.

To truly drive this progress and ensure we
remain steadfast in meeting our targets, we
are working diligently to embed sustainability
across our business. We are investing in new
technologies, training associates to design
and develop sustainable products, scaling
sustainability solutions across our value chain,
and more.

We will be successful only by working
collaboratively with our colleagues and external
stakeholders to improve and accelerate

our efforts to deliver on the most urgent

commitments for our business, the apparel
industry and our planet. We are excited to
share a few highlights:

* Delivering sustainable products to our
consumers: By taking learnings from
increasing the sustainable attributes in
our Calvin Klein and TOMMY HILFIGER
collections, we turned our focus to scaled
adoption of sustainable materials. We
joined the U.S. Cotton Trust Protocol to
help increase the availability of sustainable
cotton and in 2022 established a multi-year
partnership between Tommy Hilfiger and
Infinited Fiber to transform waste into
new products.

e Advancing climate action and human
rights across the value chain: We
partnered with the Apparel Impact
Institute (Aii) to implement a new Carbon
Leadership Program to tackle supply chain
emissions using a standardized industry
approach. Our partnership with Aii allows
us to collectively test, scale and replicate
carbon reduction programs with our
industry peers to achieve our collective
carbon goals. We also continue to ensure
workers are represented and are at the
center of resolving workplace issues, and
have expanded our Workplace Cooperation
Program in partnership with Better Work
to ensure worker voices are heard, fair

standards are normalized and suppliers
are empowered to manage and improve
working conditions.

* Increasing transparency to our
stakeholders: We are working toward
creating a more transparent ecosystem
within PVH, with our vendors and partners,
as well as with NGOs and governments.
We continually seek to be responsive to
our stakeholders through increased public
reporting and expanded disclosures,
including reporting measurable progress
toward our targets for the first time in
this report.

We are excited for the hard work ahead
because much more progress is needed to
achieve our Forward Fashion ambitions. We
understand and recognize our responsibility
to make a positive impact for both our
stakeholders and our industry.

“ Ay

Rick Relinger
Chief Sustainability Officer

PVH CORP. / 2021 CORPORATE RESPONSIBILITY REPORT
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Forward Fashion

Forward Fashion, our CR strategy, has three
strategic focus areas that guide our activities
for greater impact across our business and
beyond. Within these areas, we focus on
15 priorities, each with a specific, measurable
and time-bound target.

This strategy guides us in transforming how
clothes are made, used and reused, and in
our overall aim to propel the fashion industry
toward a more innovative and responsible
future. We aim to reduce our negative impacts
to zero, increase positive impacts to 100%

and improve over 1 million lives throughout our
value chain — for our consumers, associates
and supply chain workers, for their families and
their communities.

The fashion industry is changing, and at PVH
and across our businesses, we recoghize our
responsibility and opportunity to drive fashion
forward for good.

Amidst an increasingly volatile global
landscape, we believe that it is more important
than ever to drive continued progress against
our sustainability commitments and increase
transparency on our efforts to achieve

those commitments.

In the following pages, we are proud to
share the steps we are taking to advance
our Forward Fashion strategy, today and into
the future.

Zero
Reduce negative
Impacts to zero

Eliminate carbon emissions

Our offices, warehouses and stores will be
powered by 100% renewable electricity, and
we will drive a 30% reduction in our supply
chain emissions.

End waste

All PVH offices, distribution centers and
stores will achieve zero waste and eliminate
single-use plastics by 2030.

Eliminate hazardous chemicals

and microfibers

Water leaving our wet processors will have
zero hazardous chemicals and be filtered for
harmful microfibers by 2025.

Innovate for circularity

Three of our most commonly purchased
products will be completely circular, including the
full traceability of key raw materials by 2025.

100%

Increase positive
impacts to 100%

Source ethically
100% of suppliers will meet or exceed our
social and environmental standards by 2030.

Amplify worker voices

100% of workers employed by key suppliers will
have their voices heard through representative
workplace committees by 2025.

Promote safe workplaces
100% of suppliers will promote and maintain
safe and healthy work environments by 2025.

Advance living wages

100% of key suppliers in two key production
countries by 2025 and four by 2030 will
proactively support industry-wide collective
bargaining to achieve living wages.

Recruit ethically

100% of migrant workers at our Level 1 and
key Level 2 suppliers will not pay recruitment
fees by 2025.

Regenerate materials

Sustainably source 100% of PVH's cotton and
viscose by 2025, and 100% of polyester

by 2030.

1M+

Improve 1 million+ lives
across our value chain

Empower women

Professional and life skills development
programs and services will be made available
to 500,000 women across the PVH supply
chain by 2030.

Foster inclusion and diversity

Deliver unconscious bias training to all PVH
associates globally by 2023 and achieve
gender parity in leadership positions by 2030.

Develop talent

Expand professional skills development and
digital literacy programs through PVH University
to reach all PVH associates globally by 2023.

Provide access to water

Establish five collective action projects in our
most water-stressed sourcing communities
by 2025.

Educate the future

Reach 135,000 individuals worldwide through
early education and childcare services, teacher
training, parenting resources and training, and
youth employability training services by 2023.

PVH CORP. / 2021 CORPORATE RESPONSIBILITY REPORT
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Forward Fashion: Progress to Date

Since the launch of our Forward Fashion strategy in 2019, PVH
has strived to track and measure progress against each of our
targets. This report furthers our commitment to transparency
for our stakeholders, as it marks the first occasion in which
we are able to provide an estimate of progress to completion.

In the pages that follow, a more comprehensive summary
and additional data give a fuller view of the scope and scale
of each target, as well as the story behind the progress
estimates presented here.

Regenerate materials

Sustainably source 100% of cotton by 2025.

Sustainably source 100% of viscose by 2025.

Sustainably source 100% of polyester by 2030.

Innovate for circularity

— Three of our most commonly purchased
products will be completely circular, including
full traceability of key raw materials by 2025.1

Eliminate carbon emissions

Drive a 30% reduction in supply chain emissions
by 2030.2

Power offices, warehouses and stores with
100% renewable electricity by 2030.

End waste

All PVH offices, distribution centers and
stores will achieve zero waste and will eliminate
single-use plastics by 2030.3

41%

100% —

28%

94%

93%

25%

0% —

99%

Eliminate hazardous chemicals
and microfibers

Water leaving our wet processors will have
zero hazardous chemicals and be filtered for
harmful microfibers by 2025.

Provide access to water

Establish five collective water action projects in
our most water-stressed sourcing communities
by 2025.

Source ethically

100% of PVH suppliers will meet or exceed our
environmental standards by 2030.

100% of PVH suppliers will meet or exceed our
social standards by 2030.

Promote safe workplaces

100% of our suppliers will promote and maintain
safe and healthy work environments by 2025.4

Amplify worker voices

100% of workers employed by key suppliers will
have their voices heard through representative
workplace committees by 2025.

Advance living wages

100% of our key suppliers in two key production
countries by 2025 and four by 2030 will
proactively support industry-wide collective
bargaining to achieve living wages.®

Recruit ethically

100% of migrant workers at our Level 1 and
key Level 2 suppliers will not pay recruitment
fees by 2025.

A

18%

88%

92%

Empower women

2% —— Professional and life skills development

programs and services will be made available
to 500,000 women across the PVH supply chain
by 2030.

Foster inclusion and diversity®

Deliver unconscious bias training to all PVH
associates globally by 2023.

Achieve gender parity in leadership positions
by 2030.

Develop talent

Expand professional skills development and
digital literacy programs to all associates through
PVH University to reach all 33,000+ associates
globally by 2023.

Educate the future

100% — Support 135,000 individuals worldwide through

early education and childcare services, teacher
training, parenting resources and training and
youth employability services by 2023.

. This target is under revision; we are partnering with the Ellen MacArthur Foundation to

adjust our strategy for greater impact.

. Our 93% progress indicated here represents a 28% emissions reduction toward our 30%

target. This progress is partially attributable to COVID-19 pandemic impacts and will likely
fluctuate in the coming years.

. Waste progress reflects data for PVH offices only.
. The progress indicated here is in reference to Bangladesh only and is based upon PVH's

remediation rate as a participant in the Readymade Garment Sustainability Council.

. While we have made qualitative progress toward achieving our Living Wages target (see

page 40), we have not yet reached the first milestone of signing an agreement in a key
production country.

. This Forward Fashion target includes only a portion of the I&D commitments we launched

in 2021; we aim to broaden the target accordingly in 2023. For 2021 progress toward all
1&D commitments, see pages 52-53 and 62.

PVH CORP. / 2021 CORPORATE RESPONSIBILITY REPORT
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Our Commitments

Environmental

Forward Fashion targets:

Zero hazardous chemicals and microfibers leaving wet processors by 2025

30% reduction in supply chain emissions by 2030

100% of suppliers meet or exceed our environmental standards by 2030

100% renewable energy usage in owned and operated facilities by 2030

Zero waste in owned and operated facilities by 2030

Zero single-use plastics in owned and operated facilities by 2030

Sustainably source 100% of cotton and viscose by 2025, and 100% of polyester by 2030

Additional commitments:

100% sustainably-sourced wool via the Responsible Wool Standard or certified recycled wool
100% sustainable down (Responsible Down Standard)

Exotic skins, fur, angora and mohair banned

Eliminate wood-derived materials from ancient or endangered forests; all paper products
sourced from responsibly managed forests

50% recycled content in paper packaging by 2022
Zero PFAS by 2024
Science-Based Targets initiative (SBTi)-approved greenhouse gas emissions reduction target

Tommy Hilfiger is working to achieve "Make it Possible"
commitments, which build on Forward Fashion
commitments — see here.

Supply Chain

Forward Fashion targets:
100% of suppliers promote and maintain safe and healhy workplaces by 2025
100% worker representation through workplace committees at key suppliers by 2025

100% support for living wages from suppliers in two production countries by 2025, and in
four key production countries by 2030

Five collective water action projects operational in water-stressed sourcing communities
by 2025 (achieved)

100% of migrant workers will not pay recruitment fees at key suppliers by 2030
100% of suppliers meet or exceed our social standards by 2030

500,000 women reached with professional and life skills development programs and
services by 2030

Supply chain standards upheld by PVH:

Core Conventions of the International Labour Organization (ILO)

UN Guiding Principles on Human Rights and UN Universal Declaration of Human Rights
UN Women’s Empowerment Principles

UN Foundation’s Private Sector Action for Women’s Health & Empowerment

The International Accord for Health and Safety in the Textile and Garment Industry
ACT Global Purchasing Practices Commitments

Responsible Labor Initiative

Standards upheld by PVH suppliers:

Suppliers must complete the Social and Labor Convergence Protocol where available

ILO’s Better Work Program

American Apparel & Footwear Association (AAFA) Commitment on Responsible Recruitment
Apparel and Footwear International Restricted Substances List (AFIRM)

Sustainable Apparel Coalition’s Higg Facility Environmental Module

PVH CORP. / 2021 CORPORATE RESPONSIBILITY REPORT
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Statements of Support

PVH collaborates with organizations through memberships,
pledges and partnerships to drive sustainability and equality.

Environmental - The Apparel and Footwear Supply Chain
Transparency Pledge

+ UN Business Ambition for 1.5° Celsius

- The International Accord for Health & Safety
in the Textile & Garment Industry

- UN Fashion Industry Charter for
Climate Change

- The CEO Action for Diversity & Inclusion

- The Fashion Pact

+ Open to All Pledge

+ We Are Still In: Climate Action Commitment

- UN Free & Equal Campaign

- UN Global CEO Water Mandate

+ UN HeForShe Campaign

- The Arctic Corporate Shipping Pledge

- Paradigm for Parity

Social + Black in Fashion Council

+ UN Foundation/Universal Access Project - Readymade Garment Sustainability Council
Private Sector Action for Women’s Health
and Empowerment

- The Valuable 500

- AAFA/FLA Commitment to Responsible * Time to Vote Campaign
Recruitment + Generation Equality Forum

* UN Committee on the Elimination of - Committee for Economic Development of
Discrimination Against Women the Conference Board (CED): Advancing

- UN Global Compact Target Gender Women in Corporate Leadership
Equality Initiative -+ UN Women’s Empowerment Principles

PVH CORP. / 2021 CORPORATE RESPONSIBILITY REPORT
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Our Brands

7. References in this report to the brand names Calvin Klein and TOMMY HILFIGER are trademarks owned by PVH and are identified by italicizing the brand.
PVH CORP. / 2021 CORPORATE RESPONSIBILITY REPORT
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Calvin Klein

For over 50 years, Calvin Klein has pushed
culture and fashion forward through progressive
design and bold, nonconformist ideals.

Today, our approach to sustainability is no
different. We are dedicated to reducing our
impact on the planet while improving the lives
of our associates and communities globally.

Across PVH and at Calvin Klein, we focus

on equity at every level, from product and
marketing inclusivity, to investment in education
and skills development for associates, to
community-building activities that invigorate

the diversity of cultures we intersect, support
and represent.

We apply our visionary design principles to
collections that encourage freedom, fluidity and
self-expression. We use sustainable materials
and reduce single-use plastic for on-product
packaging to minimize our environmental
footprint and mitigate our climate impact.

In alignment with PVH’s Forward Fashion and
Inclusion & Diversity commitments, in 2021,
our strategic priorities focused on reducing
packaging waste, driving more sustainable
materials and championing inclusivity.

In the fall 2021 season, 51%
of Calvin Klein's European lines
included sustainable materials.

PVH CORP. /

2021 CORPORATE RESPONSIBILITY REPORT



P.15

ABOUT / ENVIRONMENT / HUMAN RIGHTS / ASSOCIATES / COMMUNITY / GOVERNANCE / REFERENCE / FRAMEWORKS

2021 HONORS / EXECUTIVE LETTERS / FORWARD FASHION / OUR COMMITMENTS / OUR BRANDS / OUR PARTNERS

2021 Highlights

Calvin Klein launched new initiatives and
partnerships to create change through
sustainability, inclusion and innovation.

Product

- Globally, we increased by 50% the number of
Calvin Klein products that used sustainable
materials as compared to 2020.

In the fall 2021 season, more than half
of the Calvin Klein lines offered in Europe
included sustainable materials made with
recycled materials or organic cotton.

- The Heron Preston for Calvin Klein
collaboration featured close to 70%
sustainable styles and a focus on less
environmentally destructive packaging.
The collection’s consciously considered
designs featured organic and recycled
cotton, plastic-free packaging and raw
denim to save water during the
manufacturing process.

In our Calvin Klein North America

business, we successfully transitioned
men’s underwear boxes from plastic to
paper composed of at least 50% recycled
content. This eliminated the usage of
650,000 pounds of plastic from on-product
packaging, equivalent to over 31 million
standard-size plastic water bottles.

+ We launched Calvin Klein Neutrals in
Europe, a collection of women’s nude
colored underwear in extended sizes
and an accompanying campaign that
celebrated inclusivity.

Community

- All North America-based Calvin Klein

designers received PFLAG National’s
gender inclusion training, which covered the
evolving portrayal of gender in fashion, core
terminology and gender-inclusive pronouns.
An expansion of the program is planned

for 2022.

- Calvin Klein entered a two-year partnership

with The Trevor Project, the world’s largest
suicide prevention and crisis intervention
organization for LGBTQ young people, with
the goal to raise awareness for the Project’s
lifesaving services and to bring educational
content to PVH associates.

- We launched the #PROUDINMYCALVINS

campaign to celebrate LGBTQIA+ advocacy
and equality. We also supported the
International Lesbian, Gay, Bisexual, Trans
and Intersex Association (ILGA World) and
committed funds to the Transgender Legal
Defense & Education Fund and Transgender
Law Center.

In Australia, Calvin Klein announced
a three-year partnership with BlaQ
Aboriginal Corporation.
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TOMMY HILFIGER

A pioneer of classic, cool and distinctive American style, Tommy
Hilfiger continues to surprise — breaking conventions and embracing
bold ideas. From the very beginning, we’ve believed in creating a
more sustainable and inclusive brand, while remaining on the pulse
of pop culture and heritage fashion.

Standing up and taking responsibility by playing our part in

creating a future we can be proud of, and look forward to, is more
important than ever. This is woven into Tommy Hilfiger’s vision to
“Waste Nothing and Welcome All” as the brand strives toward

24 ambitious targets spanning across circularity and inclusion

by 2030. In line with our Forward Fashion targets, Tommy Hilfiger
aims to encompass inclusion and circularity across all its products,
operations and experiences.

“The time to move from a linear model — take,
make, waste — to a circular model, where we
reuse, recycle or repurpose — is now. As a
brand, it is our job to work with the industry so
that we can offer newness without using virgin
resources. Consumers are expecting us to
facilitate access to a more sustainable lifestyle
that aligns with their values.”

Esther Verburg
EVP, Sustainable Business and Innovation,
Tommy Hilfiger Global/PVH Europe
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2021 Highlights

We continue to work together and alongside
our partners as we drive toward a better future
of fashion.

Product

- Tommy Hilfiger continued to significantly
increase use of more sustainable materials,
with over 67%® of materials sustainably
sourced globally in 2021.

- We met and exceeded our 2025 "Make
It Possible" target to finish 50% of denim
pieces at a lower impact: 75% of denim
products globally, or 4.4 million pieces, were
made with lower-impact finishing techniques,
reducing water and energy usage.

+ 63%, or 3.7 million, of our denim pieces
in Europe and North America were made
with a minimum of 20% post-consumer
recycled cotton.

- We made our first pieces designed for
circularity, which featured one material type
to ease future recycling, and experimented
with innovative materials such as mycelium
and VEGEA as leather alternatives.

+ We explored a circular business model
that was expanded as a pilot from the
Netherlands to Denmark, Germany and
France, diverting 110,792 pounds of textile
waste from landfills since 2020. Through the

+ The TOMMY HILFIGER Adaptive collection,

available in four regions and thoughtfully
designed for children and adults with
disabilities, was expanded across product
categories to include girls’ swimwear, bras
and underwear.

In partnership with Romeo Hunte,

Indya Moore and Patta, we launched
collaborations with gender-inclusive styles
and expanded sizes.

Community

+ As part of our People’s Place Program, we

launched the first "New Legacy Design
Challenge" to support emerging Black
talent and celebrate a new generation
of Black designers, in partnership with
Harlem Fashion Row.

+ The third year of the "TOMMY HILFIGER

Fashion Frontier Challenge," an annual
accelerator program for impactful and
inclusive fashion startups, awarded two
finalists a shared prize fund of €200,000,
and €15,000 to an audience-voted favorite
contestant. To date, we have awarded
€580,000 to nine finalists.

+ We organized the third annual “Make It

Possible” Week, in which internal and
external changemakers discussed, shared
and educated on circularity, inclusion and
innovation-related topics.

pilot, products could be taken back, resold, While we made strides in 2021, there is still

repaired or transformed into new items. significant work to be done. We are in this for
the long run and will continue innovating until
our goals are met.

8. This data reflects the PVH 2021 Material Map, which was completed in June 2022.
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Tommy Hilfiger was awarded an Outstanding
Achievement Award by the British Fashion
Council for his exceptional contribution to
the global fashion industry in creating an
inclusive brand. This award recognized his
pioneering work, including;:

+ TOMMY HILFIGER Adaptive: a clothing line
thoughtfully designed for children and
adults with disabilities.

+ The "TOMMY HILFIGER Fashion Frontier
Challenge": a global program to find and
support the new ideas that are making
the fashion landscape more inclusive.

+ The People’s Place Program: created to
support the representation of Black,
Indigenous and People of Color (BIPOC)
within the creative industries, focusing
on partnerships, career access and
industry leadership.

Through the People’s Place Program, Tommy
Hilfiger teamed up with the Brooklyn-born
designer Romeo Hunte to create a collection
called Icons, Reconstructed. Inspired by

the New York City subway, the collection
featured Hunte’s signature deconstruction
techniques and put a new spin on classic

TOMMY HILFIGER styles. “Artists like Romeo Hunte deserve all the support  “Tommy and | have been working together for
our industry leaders can offer. As one of his years; our collections are about challenging
proud mentors, | can absolutely say that the the status quo and redefining the future.
inspiration goes both ways.” My experience as a Black designer has made
Tommy Hilfiger me very invested in sharing my own experiences

to inspire and guide the designers of the future
to follow their dreams.”

Romeo Hunte
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Our Partners

PVH extends our sincerest gratitude to the partners that have helped shape, guide and execute our
strategy. We share a common goal with our partners to relentlessly strive for a better tomorrow and
to bring the fashion industry together to create a more sustainable and inclusive future for all.

Environment

+ The Fashion Pact

+ Global Fashion Agenda

+ We Mean Business Coalition

+ The B Team

+ Sustainable Apparel Coalition (SAC)

+ Apparel Impact Institute
Fashion Industry Charter for Climate Action
EarthShare
RE100

- CDP

- SBTi

+ Renewable Energy Buyers Alliance
Business Renewables Center
Better Cotton Initiative
U.S. Cotton Trust Protocol

Fashion for Good

- Textile Exchange

- Canopy

FabScrap
Leather Working Group
Ellen MacArthur Foundation

How2Recycle

- Apparel & Footwear International RSL

Management Group (AFIRM)

- Water Resilience Coalition
- World Wildlife Fund (WWF)

- The Deutsche Gesellschaft fur

Internationale Zusammenarbeit (GIZ)
and NATURES Program

« The Fresh Air Fund

PVH CORP. /
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Human Rights

Responsible Labor Initiative (RLI)
International Labour Organization (ILO)
ILO Better Work

Human Rights Campaign

Humanitarian Resources International
Foundation

- The International Accord for Health & Safety

in the Textile & Garment Industry

Readymade Garment Sustainability Council

- Action, Collaboration, Transformation (ACT)

IndustriALL Global Union
UNI Global Union

+ Social and Labor Convergence Program (SLCP)

- Sustainable Apparel Coalition (SAC)

UN Global Compact Target Gender Equality

Resilience Fund for Women in Global
Value Chains

« The Power of Nutrition

Empower@Work

+ Gap Inc. Professional Advancement & Career

Enhancement Program (P.A.C.E.)

Business for Social Responsibility (BSR)

- CARE

- American Apparel & Footwear

Association (AAFA)

United States Agency for International
Development (USAID)

Community & Inclusion
Fashion for All Foundation

+ Council of Fashion Designers for
America (CFDA)

Fashion Institute of Technology Social
Justice Center

Fashion and Race Database
Black in Fashion Council
BlaQ Aboriginal Corporation
Fashion Minority Alliance
Harlem’s Fashion Row
NEST
Rainbow Railroad

+ PFLAG National
ILGA World

- Workplace Pride

+ Plan International
Dress for Success

- Safe Horizon

+ Save the Children

+ Americares

- World Vision
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“Leading Iis about having a clear vision for the

future, co-creating a plan to win with your team
and maximizing your positive impact.”

Stefan Larsson
CEO, PVH Corp.



P.22 ABOUT / ENVIRONMENT / HUMAN RIGHTS / ASSOCIATES / COMMUNITY / GOVERNANCE ,/ REFERENCE / FRAMEWORKS

MATERIALS / CIRCULARITY / CARBON / WASTE & PACKAGING / ENVIRONMENTALLY ETHICAL SOURCING / CHEMICALS & MICROFIBERS / WATER

Environment

To drive fashion forward for good, we cannot stop at simply reducing our
negative impacts; we must work to eliminate them. Our ambition is for
our business operations to generate zero waste, zero carbon emissions
and zero hazardous chemicals, and for our products to be circular. We
take a holistic approach to environmental stewardship, meaning we seek
to assess our impacts across a product’s full life cycle, while imagining
and creating solutions that make a meaningful difference to the planet.

We have made sustainability central to our strategy, with a focus
on product development and design, as these areas have the
potential to drive down our environmental impacts significantly.

Within our operations, our biggest opportunities for reducing impact are
through energy efficiency and adoption of renewable energy. We support
our suppliers in achieving or exceeding our environmental standards

by collaborating with other industry leaders to explore innovations,
standardize programs and improve processes across our supply chain.
We a